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Destination Marketing

Visit London Campaign II

In 2016/17, we invested £100,000 into a new
campaign with London & Partners, designed to
increase our market share of tourism in the
capital. This has been funded by our strategic
partners who have invested from £5,000 to
£30,000. The campaign is forecast to reach
over 2 million people looking for things to do in
London.

Legacy assets include dynamic video content,
database of 30k opt-ins and a Greenwich Hub
on visitlondon.com

For 2017, we are looking to fine tune the
campaign to make it work harder for our
partners and this will include increasing focus
on direct response for sign ups and ticket sales. |
The new campaign will go live after Easter. “ R

Top attractions in Greenwich




Destination Marketing

New Overseas Campaign

We are anticipating receiving funding
from the discover England product
development fund to raise our profile in
these markets. We anticipate that the
campaign will include a range of digital,
PR and travel trade activities.




Destination Marketing

TfL Greenwich Destination Leaflet II

We have produced a destination flyer that has
been distributed primarily to TfL gateway travel
centres e.g. Heathrow, Gatwick, St Pancras, as
well as travel trade events.

100k copies have been produced and we are
anticipating, subject to demand, producing
another quantity of leaflets later in the summer.

The leaflet has limited sponsorship opportunities
starting from £5k.
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The home of time, Greenwich
is where Eastern and Western
hemispheres meet.
Discover breathtaking
views, royal hertage
and amazing "
attractions, all

in a beautiful
niverside setting. 34
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Destination Marketing

Website

Our website visitgreenwich.org.uk is incredibly well
optimised and reaches about 750k visitors a year
who are actively looking for things to do in
Greenwich.

As a partner you get detailed listings but if you
have something specific to promote e.g. an event
or offer, you can purchase banner ads and editorial
enhancements. The average click through rate for
banner ads is 1.5%.

The website promotes Greenwich to a number of
audiences: individual leisure visitors, groups and
travel trade and MICE organisers. We can offer
bespoke marketing packages to include editorial
enhancements on the website, social media posts, . (
blogs and inclusion in our customer e-newsletter. ey o i i
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Destination Marketing C —
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Box Office

You can find our box office on the “buy now"
button on the home page of the site. Many of
our partners are now selling their tickets this
way. These tickets are sold across the UK
network and not just on the VG site.

GREENWICH
GUIDED WALKS
The Meridian
Walk




Destination Marketing

E-Newsletters

Every month we send out two newsletters.
One to visitors who have opted in to receive
information from us — 29,000 at present. And
secondly to our business partners and general
business contacts of around 400. Our average
open rate is 20%.

There is the opportunity to be a headline
sponsor.

visit
cennwich

time after time

visit

enwich

time after time

o~ o
. 4 -

visit &
greenwich

time after time

mmer Holiday

Christmassy

things to look
forward to...

~—y
?%72?@//

Peter Pan

W

d Celebrity

Sall with Santa

Book Now



Destination Marketing

Social Media

Our main social media channels are Facebook,
Instagram, Twitter and YouTube with a
combined following of 15,000.

We can promote campaigns and events on
Twitter, Facebook and Instagram with paid-for
posts or in tandem with newsletter mentions.

We work closely with partners to ensure that
tweets, URLs, hashtags and images fit within
that partners brand and expand their social
following.

Visit Greenwich

Home

visitgreenwich
663 post 4,013 follower: 16 following

Visit Greenwich The official Instagram account for Visit Greenwich. Share yo

wich wwwisitgreenwich.org.uk

Visit Greenwich

Sgap Vit Greenwich
?’ It's NOT in a Galaxy far, far away it's at
The O2! Star Wars; Identities opens

tomorrow!




Tourist Information Centre

Our new TIC based in the centre of the
Welcome to Greenwich building at the Old
Royal Naval College is now serving half a
million customers a year. As a partner, we
continue to promote you freely e.g. information
given by our TIC team, leaflet racking and ticket
sales.

In 2017 there is the opportunity to sponsor the
new information and ticketing promotional
screen.

Opportunities will be made available for
advertising, starting from £500 per month.




Visitor Map & Guide: Advertising

Our Greenwich visitor guide is a quarterly fold
out DL size Visitor Map & Guide with inspiring
Greenwich images, attraction information,
highlights, events listings, itineraries, practical
map and comprehensive travel information. It is
the perfect print for showcasing attractions,
transport  providers, retailers, bars and
restaurants to enhance visitors’ time in
Greenwich.

An on-visit publication, it has a 3 month shelf
life with a print run of 10,000. It retails at £1 and
is stocked at our Tourist Information Centre,
hotels and other gateways in the destination.

Full back page ad £600
Exclusive sponsorship £850
Small ad spaces £300

What's on

1 Victorian Skittle Alley s AVllQ tine’s Evening with the Stars
Ot Royal Naval Collegs, January — March 2017 0yat Obsanvatory, 14 February 2017
¥

Limited opening time, 5o check the websits! Equaronial Telescope.

Biblical Fans 7 Lizzie
Tne Fan Museum, 24 January - 21 May 2017 Greenwicn Tneatrs, 22 February - 12 March 2017

2zie Borgen,

Of Moses, Abranam sacrificing 1523c and The Vistason.

3 WhatIlike 8 Rendez-Vous Tall Ships Regatta 2017
NOW Gatlery,uni Fot 131016 Apri 2017

CAPTURE A
FUN DAY OUT

Discover a wealth of acti m
a 1930s millionaire' h me.

19th caneury America.
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 14ing, and founded the Royal Docks In Woolwich, Wat

See how many wild deer
you can spy in Royal
Greenwich Park
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Visitor Map & Guide

Another opportunity is for partners to sell the
visitor guides at your own sites.

The guides are available to buy in bulk for you
to either sell on at £1 per copy (RRP) or offer it
free as part of your visitor welcome at your
reception, lobby or foyer.

There is also the option to have your own
branded version of the map and guide — costs
available on request.

Per copy 75p
Box of 360 65p/copy

OFFICIAL OFFICIAL
MAP & GUIDE @

summer 2016 MAP &
GUIDE

Autumn 2016

visitgreenwich visitgreenwich
vistgreenwich org.uk time after time

time after time

OFFICIAL

MAP &
GUIDE

visitgreenwich
time after time
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Welcome

Digital Advertising

Visit Greenwich has a new video advertising
screen in the Visitor Centre at the Old Royal
Naval College.

You can have a video or still advert which can
be seen by over 750k people a year. Each advert
can be between 15 — 20 seconds and will be
shown once every 15 minutes.

The Visitor Centre is open daily from 10am -
Spm.

Advertising Specifications

Screen ratio: 16:9

Resolution: 1920 x 1080

Supported image formats: JPEG, JPG, PNG

Supported video formats: AVI, MPEG, MPEG1, MPEG2, MPEG4
Supported sound formats: MP3




Welcome

Rendez-Vous 2017 Tall Ships Regatta

In the lead up to and during the Regatta 13th to
16th April, we are offering a number of marketing
activities to target the anticipated 1 million visitors,
including:

» Special edition visitor map and guide that will
be available one week prior and over the Easter
weekend to promote things to see and do
while visiting for the Tall Ships.

« Banner advertising available on the Tall Ships
visitor hub on visitgreenwich.org.uk

« Enhanced features on the Tall Ships visitor
hub.

We expect the special edition map and guide to
have a print run of 100k retailing at £2. Advertising
opportunities for being in the essential guide to
Greenwich and Tall Ships will start at £1,000.

& t £ LT

J ' [ 1 0% Ml e
b o .= s T
HEll o o om0 LA ALY 1

———




Business to Business Activities

Excursions

1 o\
Visit Greenwich has a stand at Excursions on DU Prr
28th January 2017. We have a stand with space W bl iy
for 3 stand sharers. These have been booked for C rN T ,
this year, but please do register your interest for
joining us at this and other travel trade shows in

the future.

Prices start from £600.




Business to Business Activities

Go Travel Show

A new trade event for us this year, we will have
a stand at the Go Travel Show at the Copperbox
Arena at the Queen Elizabeth Olympic Park on
25th February now in its 2nd year. The stand
sharers have been allocated but keep in touch
for future opportunities.

TRAVEL SHOW

Prices start from £600.



Business to Business Activities

ExploreGB

ExploreGB is \VisitBritain's flagship event
providing tourism suppliers and destinations
with an invaluable opportunity to meet and do
business with up to 350 hosted international
travel buyers from 40+ countries.

ExploreGB consists of a two-day workshop
filled with pre-scheduled, one-to-one
appointments.

All partners will be represented by Visit
Greenwich free of charge. Post-event
opportunities will be provided to appropriate
partners.




Business to Business Activities

a2 GoldenTours @

ww Landas wnd vha

www.goldentours.com [

World Travel Market

We had a greater presence at WTM this
November with a larger stand with three stand
sharers. Early feedback is showing that it was a
successful event with 180 new contacts made.

For November 2017, register your interest now.

Prices start at £3,000 each.




Business to Business Activities

NEW: Greenwich at The Wharf

. .
ey ¢

A new promotional activity subject to demand.
This event is aimed at MICE buyers and/or PAs.

We are looking for 10 venues to showcase
Greenwich venues. If venues are interested,
please get in touch.

£300/venue




Employment

Workzone I1

We occasionally receive funding from JCP for
employment initiatives where they are looking
to work with Visit Greenwich to inspire local
people to work in Leisure, Entertainment and
Tourism.

This provides opportunities to you as an
employer - to raise your profile as a good local
employer and reduce your recruitment costs.

There is no charge for this service.




Corporate

Visit Greenwich / Chamber of

Commerce Golf Day
May 2017

We are teaming up with SELCC to out on a golf
day at RBGC at the end of May / early June.
We're planning to have ten teams of four.

£40pp, includes food and drink




Corporate

Partner Networking Events

Increase your brand awareness and recognition
among the Greenwich tourism market at one of
our partner networking events. We will be
holding three in 2017.

Sponsorship opportunities are:
* Headline/venue sponsor for each event who

will provide complimentary venue hire
* Food & drink sponsor £1,000




Training

China Welcome Training

Working with Capela China, we will be running
two training sessions in 2017. The flagship one-
day training programme gives tourism
businesses the tools to attract and welcome
Chinese visitors. This course equips both
customer-facing and marketing-oriented
individuals with valuable insights into the
motivations for China’s outbound tourism and
the expectations and needs of Chinese visitors
to the UK.

This course has been awarded VisitBritain's
GREAT China Welcome Charter Mark, meaning
successful participants automatically meet the
criteria to join VisitBritain’s leading China
programme.




Training

Local Knowledge Training

Book an in-house local knowledge training day
with us for your front of house staff who will
benefit from our informative and engaging
sessions. They will be enthused and equipped
with all the essential information on Greenwich
to give your visitors a great experience.

We can deliver the training at your venue at a
time convenient to you within an hour and a
half. Each session can take up to 20 staff and
includes a copy of our Visitor Map & Guide each
so they can explore the area in their own time.




Research & Intelligence

Destination Dashboard Reports

Visit Greenwich uses the Tstats online tourism R M~ - ol Do et e '"mc”ﬁ i wwxc’ﬁ
statistics reporting system to monitor the e i g B ‘”sngreeﬂﬁm,um ’ltgr,eeﬂﬁm.,ume
volume of tourism in Greenwich. This very e « | Buss o | Acsommodsion - | Amncies v | Indestrs = | Trocker | Admiisiution - B somnsaton -+ Log ou

practical system gives instant access to
essential visitor data including attractions visitor
numbers, transport data, hotel occupancy and
RevPar, town centre footfall and the facility to
benchmark. This informs our monthly

View by Month or Year

Show:  All Establishments v between: Jan2016 v and Dec-2016 ¥ group by: Month ¥ Go LGO

All Establishments between Jan-2016 and Dec-2016 group by Month

b [ w | Actuat Boom/Unit Occupancy Rate (%) ¥ zha vlue: :
Destination Dashboard summary report that is o T - — K -
available to partners. T I A

oL omomogs -
Using Tstats, we are able to offer bespoke S o ?"3555 e
reports to help you monitor your performance T ne mn on
against others in the destination. R

Consultation service £199. -
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Visit London Campaign Il

Overseas campaign

Destination leaflet

Banner advertising

E-newsletters - Consumer: Last week of each month
E-newsletters - Partner: First week of each month
E-newsletters - Business: Quarterly

Box Office

Social Media

Tourist Information Centre - NEW screen advertising
Visitor Map & Guide
Rendez-Vous Tall Ships Regatta Marketing Packages

Business to Business Activities
Travel Trade Shows
Greenwich at the Wharf Event (MICE)

Workzone I

Visit Greenwich / SELCoC Golf Day

Partner networking events -

China Welcome Training days

Local knowledge training

Research & Intelligence

Destination Dashboard/Tstats reports




Contact Us

If you would like to discuss any of these opportunities further
or scope out other marketing activities, please contact us at

visit &
greenwich

time after time



